Контрольная работа и вопросы для подготовки к экзамену (зачету)  по дисциплине Иностранный язык (заочная форма обучения)

2 курс
1. Read and translate the texts from English into Russian.

Online Advertising

     The  volatility  of  Internet  stocks says  a  lot  about what  is  expected  from  them.  It says rather less about the true health of the online advertising market. 

     Carat, the media buying group expects Internet advertising worldwide to grow by 25 per cent this year.  In developed markets, growth rates are even faster.  US first-quarter online advertising growth, for example, was 38 per cent, and there remains plenty of room for further rapid expansion. Credit  Suisse  expects  US  online spending  to grow at an  annual  rate of  22  per cent over five  years,  but  that  still  leaves  it  with  a  total market share of about one-tenth. 

Demand  from  advertisers, however,  is  strengthened  because people  believe  that  online  advertising generates a high return on  investment.  Measurement is never easy, but based on survey data from TNS Media Intelligence, online currently enjoys a return on investment of 26 per cent, compared with 17 per cent for magazines, the next closest category. 

     Online offers the opportunity for manufacturers to reach a larger number of consumers.  A  recent study  found  that  US  food companies  are  increasingly  using the  Internet  to  target  children with  interactive  games  and commercials,  which  is  a  concern  for  anti-obesity  campaigners,  but an  example  of  the  potential  of “rich media”. 

     With expected overall advertising market growth of only   4 to 5 per cent this year, traditional media continue to lose share. In the UK, for example,  print  media advertising shrank 5 per cent  last year, while  online grew  by  almost   two-thirds. Share prices of  Internet stocks  will  continue  to  fluctuate greatly,  but  it  is  traditional  print media  companies  that  face  the toughest future.

Stress Management

    It may seem that there’s nothing you can do about stress. The bills won’t stop coming, there will never be more hours in the day and your career and family responsibilities will always be demanding. But you have more control than you might think. In fact, the simple realization that you’re in control of your life is the foundation of stress management. Managing stress is all about taking charge: of your thoughts, emotions, schedule, and the way you deal with problems. 

     Stress management starts with identifying the sources of stress in your life. This isn’t as easy as it sounds. Your true sources of stress aren’t always obvious, and it’s all too easy to overlook your own stress-inducing thoughts, feelings, and behaviors. Sure, you may know that you’re constantly worried about work deadlines. But maybe it’s your procrastination, rather than the actual job demands, that leads to deadline stress.

Stress management strategy 1. Avoid unnecessary stress:

 Learn how to say “no”.

Avoid people who stress you out. 

Take control of your environment.

 Avoid hot-button topics. Pare down your to-do list. 
Stress management strategy 2: Alter the situation

     If you can’t avoid a stressful situation, try to alter it. Figure out what you can do to change things so the problem doesn’t present itself in the future. Often, this involves changing the way you communicate and operate in your daily life.

Express your feelings instead of bottling them up. Be willing to compromise. 

Be more assertive. Manage your time better.
2. Summarize the information from the text and express your view points.

3. Be ready to discuss the topic.
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