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1.  IEJb 1 3AJIAYM U3YUYEHUS JUCLHUATIIIMHBI (MOLYJIS)

I_[eJ'II/IOCBOCHI/IH JUCHUIIIINHBI 3aKJII04Yar0TCA B IIOBBIIICHHHW HCXOAHOI'O

YPOBHA BJAACHUA HWHOCTPAHHBIM S3BIKOM,

JOCTUTHYTOTO Ha NPEAbIAYyIIEH

CTYIICHHA 06p330BaHI/I$I, H OBJIAICHUN CTyACHTAMU H€O6XOI{I/IMBIM H 10CTaTOYHBIM

YPOBHEM

KOMMYHUKAaTUBHON
KOMMYHUKATHBHBIX
HanpasieHuto noarotoBku 39.03.02 CouwmanbsHast pabora,

3aaad

KOMITCTCHITUH
OBITOBOM,

Ul pEUIeHusT  COLUAIIBHO-
KYJIbTYPHOM  JESATEIBHOCTH IO
B PAa3IMYHBIX

CUTyalusiX OOIIEHHs C 3apyOeKHBIMU NapTHEpPaMH, a TaKkKe A JalbHEWUIIETo
caMo00pa3zoBaHusl.

3anaum u3y4eHus IMCUMILVINHBI « ATHOCTPAHHBIN A3BIK»:

* IOCTAHOBKA IIPOM3HOILIECHUSI B COUETAHUU C pabOTOM MO Pa3BUTHIO PEUEBBIX
HAaBBIKOB IIPU IIOCTENIEHHOM YCJI0KHEHUU CTPYKTYPBI PEUH;

* OII0pa Ha CPABHEHMUS C POJHBIM S3BIKOM;

* CTUMYJIMPOBAHHUE CAMOCTOSITEIbHON PabOThI CTYAEHTOB;

* CBSI3b 00YUYEHUS U Pa3BUTHSI TPAMOTHOCTHU CTYJIEHTOB;

* KOMMYHHKATUBHAs HAIPABJIEHHOCTh OOyUEHHS.

2. TPEBOBAHUA K PE3YJIBTATAM OCBOEHUA JTUCIHUIIJIMHbI

(MOJYJIST)

2.1 Tlnmanupyemble pe3y/bTaThl 00y4eHHS MO AUCHUILIHHE

N3yueHue

JTACIHUTUIAHBI

«HHOCI’}’lpaHHblZZ A3bIK» HaIIPpaBJICHO Ha

dbopMHpoOBaHUE CIAEAYIOMUX KOMITETECHITUH:
YHUBEPCAJIbHbIX KOMIICTCHUMH U HHIUKATOPOB MX JTOCTHKEHMS:

Kareropusikom Kon u Kon v HauMeHOBaHHe HHANKATOP A0CTHKEHUSA
neTeHu Ui HaMMEHOBaHHe KOMIIeTeHI Ui

KOMIIEeTeH Uil

Kommynukamus | YK-4. VK-4.1Bbibupaer cTuiib OOLIEHHS Ha PYCCKOM S3BIKE B
Cnocoben 3aBUCUMOCTH OT LIE€JIM U YCJIOBUM NApTHEPCTBA; aallTUPYET
OCYLIECTBIISATh pedb, CTUIb OOMIEHUS U S3BIK JKECTOB K CHUTYyaIUsM
JIEJIOBYIO B3aUMOJIEVCTBHUS
kommyHuKauio | YK-4.2Bezer nenoByro mepenucky ¢ y4eToM 0COOCHHOCTEH
B YCTHOM W | CTHJIMCTUKHU OPHUITHATHHBIX U HEOPUITHATHHBIX MMHCEM
MMACbMEHHOU VYK-4.3BeimonHsieT Uil JUYHBIX  IeNied  TepeBOj
dbopmax Ha | opUIIMATBHBIX U NPOPECCHOHAIBHBIX  TEKCTOB  C
rOCYy/JapCTBEHHO | MHOCTPAHHOIO 3blKa HAa PYCCKHI, C PYCCKOro s3blKa Ha
M Y | MHOCTPAaHHBIN
MHOCTPAHHOM VYK-4.4 TlyOnu4HO BBICTYNAET Ha PYCCKOM SI3BIKE, CTPOH

(bIX) s13bIKE (aX).

CBOE BBICTYIUIEHHE C YYETOM ayJUTOPUU W LEIH OOIIEHHUS,
YCTHO TIPEJICTAaBIISET PE3yJIbTaThl CBOEH JEATENbHOCTH Ha
WHOCTPAHHOM SI3BIKE, MOXKET IOJIEPKATh PasroBOp B XOJe
ux 00CyKaeHus

2.2 Pe3yabTaThbl 0CBOCHHA 00Pa30BaTEIbHOI MPOrpaMMBbl

B pesynbrate 0CBOCHUS KOMIETEHIUN CTYIAEHT JOJIKEH:

3HATH:
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- KOMMYHUKATHBHO IpHUEMJIEMble BepOalibHble M HEBEpOalbHBIE CpPEICTBA
B3aMMOJICUCTBHS C MAPTHEPAMHU, a TAKKE MPUEMIIEMBII CTHJIb JEJIOBOIO OOIIECHHUS.

YMmerh:

- HUCIOJIb30BaTh HH(POPMAIMOHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOTHH IPH
MOUCKEe HEeoOXOoAMMON HHGPOpMAIMM B TPOIECCe pEHICHHS CTaHJapTHBIX
KOMMYHUKATHBHBIX 33]1a4 Ha FOCYJIaPCTBEHHOM U MHOCTPAHHOM (-bIX) A3BIKaX.

Baanern:

- CIIOCOOHOCTHIO OCYIIIECTBIICHUS KOMMYHUKAIIMM HA MHOCTPAHHOM SI3BIKE B
npodeccuoHaIbHOTO
WHTEPHAIIMOHAJILHOM Cpejie C MOHMMAaHUEM KYJIbTYPHBIX, S3bIKOBBIX U COIMATIBLHO-

CUTyanuAax

OKOHOMHWYCCKHUX pa3HHqHﬁ.

AKaJCMHUYCCKOT'O 141

00IIIeHUSA B

3. MECTO JUCHUIIVIMHBI MOAYJIsA) B CTPYKTYPE
OBPA3OBATEJBHOMN ITPOT'PAMMBI

VYuebnas qucruruiiHa «MIHOCTpaHHBIN S3bIK» OTHOCHUTCS K 00SI3aTEIIbHON 4acTh
y4eOHOT0 I1aHa 1o HarnpasjieHuto noarotoBku 39.03.02 ComumanbHas padoTa.

4. OB BEM JUCHUIIJIUHBI (MOAYJISH)U BUJIbl YYEEHOH PABOThI

Bcero yacos

. Jist ouHo- .
J1s1 ouHOM N J1i1s1 3a09HOM
O0beM TUCIUIIINHBI 3204HOU
(opmst (hopMBI
(hopMbI
oOy4deHus oOyueHus
o0OydeHus
O0masi TPyI0eMKOCTH UCHUTLTUHBI
- pyA Ament 9/324 9/324
(3a4eTHBIX eIMHMUI/YACOB)
KonTtakTHass padora — ayaIuTOpHBbIE
P yHTop 106 18
3aHSAITHUSL:
Jlexumm 8 8
CeMuHapHbI, MPAKTHYECKUE 3aHITHS 96 8
Kt3a, KtOxk, KoncO 2 2
CamocrosiTeibHast padora
o0yuawuierocst (Bcero ¢ NpoMeKyTO4HOM 184 295
arrecranme)
Bujx npoMe:kyTouHoOi aTTecTtanum (3ayer, 3auer 3aver (4)
3aueT C OIEHKOM, YK3aMeH) Ok3ameH (34) Ok3ameH (7)

5.  COJEPKAHME JUCIATIJIVHBI (MOIYJIS)

51 Conepskanue TMCUUNIMHBI (MOTYJIA)

Tema 1. Careers.Works and jobs.Introducing yourself and your company

(making a first contact).

Tema 2. Socializing.Starting a conversation and keeping it going, making a
small talk. Socializing at the restaurant. Telephoning.
Tema 3. Recruitment & employment.Writing a job advertisement.Making a

resume.Going through a job interview.
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Tema 4. My job title.Departments (PR department).Companies.Companies’
structure.Corporate culture.

Tema 5. Managing people.Qualities and skills of a good manager (team-
building).PR manager.Making an impact. Rhetorical techniques

Tema 6. Making presentations.Relationship-building.Networking skills.

Tema 7. Development of products and services.Brands.Brand
awareness.Brand image.Brand stretching.Basics of Marketing. 4 Ps. Basics of
market research

Tema 8. Basics of promotion .Advertising (Developing
slogans.PR.)Marketing ethics.PR ethics.

Tema 9. Trade fairs and exhibitions.Meetings.Negotiating.

Tema 10. Corporateresponsibility.

5.2 Pa3nennl/TeMbl AUCHUIIIMHBI, UX TPYAOCMKOCTb U BUAbI 3aHATHH
O6uwiass mpydoemkocmb u3y4yeHusi ucyurniuHbl no yye6Homy nnaHy: 3.E. (yvacos) 9 (324)
dopmaobyueHuns OyHasn BugkoHTpons 3aueT Jk3ameH (34)
dopmaobyueHus Ou4Ho-3a04Hasn BugkoHTpons
$PopmaobyyeHus BugkoHTpons 3aueT(4) Ok3ameH (7)
MopsAKoBLIN HOMep OuyHas OuHo-3a04Has 3aoyHan
Ne TeMbl B AyauTtopHas AyauTtopHas AyauTtopHas
n.n. COOTBETCTBUM C (KOHTaKTHas) CPC (KOHTaKTHas) CPC (KOHTaKTHas) CPC
paspenom 5.1 PNA n np/c| np n np/c| npP n | npicl np
1. | Tema1 2 4 - 12 1 1 30
2. | Tema2 2 10 - 18 0 1 30
3. | Tema3 2 10 - 18 1 1 28
4. | Temad 0 12 - 20 0 1 30
5. | Temas 0 10 - 18 1 0 30
6. | Tema6 2 10 - 18 1 1 30
7. | Tema?7 0 12 - 18 1 1 30
8. | Tema8 2 12 - 18 1 0 27
9. | Tema9 0 8 - 22 1 1 30
10.| TemalO 0 8 - 22 1 1 30
11 KoHcynbTaumu 0 5 0 0 5 0
(KOHTaKTHas)
12. MpomexyToyHasaTTec 0 0 34 0 0 11
Taums (4acos)
BCEINo YACOB IO
AVCLMNIVHE 8 98 - 218 8 10 306

6. IMEPEYEHb YYEBHO-METOJWUYECKOI'O OBECIIEYEHUSA JIs1
CAMOCTOSITEJBLHOM PABOTHI OBYYAIOIMXCS O
JTUCHUIIJIMHE (MOYJIIO)

e Bill Mascull. Business VVocabulary in Use. Cambridge University press 2010

e Mark Powell. In company. Upper-intermediate. Macmillan 2010

e Lois Schneider Farese. Marketing Essentials. Glencoe 2009

e ActadbeBa, A. E. AHrnmuiickuii 35K 111 OakaiaBpoB : yueOHoe mocodue /
A.
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http://advertising.about.com/od/publicrelationsresources/Public_Relations Resou
rces.htm

e http://marketing.about.com/od/pr-myths/a/Top-10-Myths-about-Public-
Relations.htm

e http://www.cipr.co.uk/content/policy-resources/about-pr

e http://www.prssa.org/about/Ad_Sponsorship/

e http://www.prdaily.com/Main/Home.aspx

e http://www.prweekus.com/

e http://aboutpublicrelations.net/ethics.htm

3amaHus 11 CaMOCTOSATEIbLHON PadoThI
IIpumepHbIe 3aJaHUA 110 TEMaM:

Pasngen 1
Careers.Works and jobs.Introducing yourself and your company (making a first
contact).

Hepequb BOITPOCOB, SaI[aHI/Iﬁ " 3a1a4, BBIHOCUMBIX Ha IPAKTHUYCCKOC 3aHATHC!
How and why did you choose your future career?

What is the typical “Day in your work life” like?

What are the most and least rewarding aspects of your future job?

What are the working conditions like?

What are your future job responsibilities?

What education requirements, college degrees, licenses are needed for your future
career?

What are the most important skills and abilities required?

Does this career involve living in one community all of your life or moving to
different cities/states/countries every couple of years?

Does this career provide the opportunity to balance time between work and family?
How much money does this career provide at the entry level? After you work for
ten years?

Pasznen 2

Socializing.Starting a conversation and keeping it going, making a small talk.
Socializingattherestaurant.

[IepedyeHp BONpPOCOB, 3a1aHUI U 3a/]1a4, BBIHOCUMBIX Ha IMPAKTUYECKOE 3aHATHE:
What do you do when the conversation seems to be one-sided? When the other
person doesn't ask you anything?

What are the guidelines for socializing at work?

Paznmen 3

Telephoning.

HepequL BOITPOCOB, SaJIaHI/Iﬁ 1 3aJla4, BBIHOCUMbLIX Ha IMMPAKTHYCCKOC 3aHATUC!
What is the most difficult thing when you phone someone in another language?
How quickly should you pick up a ringing phone?

What should you say when answering?

When is it appropriate to call?

How should you place someone on hold and transfer calls?

6


http://advertising.about.com/od/publicrelationsresources/Public_Relations_Resources.htm
http://advertising.about.com/od/publicrelationsresources/Public_Relations_Resources.htm
http://marketing.about.com/od/pr-myths/a/Top-10-Myths-about-Public-Relations.htm
http://marketing.about.com/od/pr-myths/a/Top-10-Myths-about-Public-Relations.htm
http://www.cipr.co.uk/content/policy-resources/about-pr
http://www.prssa.org/about/Ad_Sponsorship/
http://www.prdaily.com/Main/Home.aspx
http://www.prweekus.com/
http://aboutpublicrelations.net/ethics.htm
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What information should your voice mail give?

What do you do if disconnected?

Paznen 4

Recruitment & employment.Writing a job advertisement.Making a resume.Going
through a job interview.

Hepequb BOITPOCOB, SaI[aHI/Iﬁ " 3a1a4, BBIHOCUMBIX Ha IPAKTHUICCKOC 3aHATHC:!
What is recruitment?

Explain the purpose and importance of recruitment.

Explain recruitment processes.

Have you applied for any jobs? Were you interviewed? How did it go? What’s the
usual process for getting your first job in your country?

Pasnen 5

My job title.Departments (PR department).Companies. Companies’ structure.
Hepequb BOITPOCOB, 3aI[aHI/II7I " 3a1a4, BBIHOCUMBIX Ha IPAKTHUYCCKOC 3aHATHC!
Think about the company you work for or one you would like to work for. Where
is its head office? How many sites does the company have? How many
departments are there? What are they? How many employees does the company
have?

What types of business entities do you know?

Pa3nen 6

Corporateculture.

IIepedyeHp BONPOCOB, 3a1aHUM U 3a/]1a4, BBIHOCUMBIX Ha IMPAKTUYECKOE 3aHATHE:
What’s the company’s culture?”

What is the company’s vision?

What are the company’s stated and implicit values?

How are desirable actions rewarded?

Pasngen 7

Managing people, qualities and skills of a good manager (team-building).PR
manager.

Hepequb BOITPOCOB, SaI[aHI/Iﬁ " 3a1a4, BBIHOCUMBIX Ha IPAKTUYCCKOC 3aHATHC!
What management styles do you know?

What is the hardest thing about managing people?

Does a “feedback ready” environment foster high performance?

What qualities will help you to become a successful PR-manager?

Describe your approach to making decisions and solving problems.

Paznen 8

Making an impact.Rhetorical techniques.

[IepedyeHp BONpOCOB, 3a1aHUH U 3a/]1a4, BBIHOCUMBIX Ha IMPAKTUYECKOE 3aHATHE:
Explain how to make an impact in meetings.

Explain how to build satisfying personal relationships.

Explain how to be successful at a job interview

Pa3znen 9

Makingpresentations.

HepequL BOIIPOCOB, SaIlaHI/Iﬁ 1 3aJla4, BBIHOCUMbIX Ha IMPAKTHYCCKOC 3aHATUC!

What makes a good/bad presentation?
.
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Explain how to give powerful presentations.

What do you think about humour in presentations?

How is body language used in presentations in your country?

Paznen 10

Relationship-building.Networkingskills.

Hepequb BOITPOCOB, SaI[aHI/Iﬁ " 3a1a4, BBIHOCUMBIX Ha IPAKTHUICCKOC 3aHATHC:!
Why is networking important?

How is it possible to build relationships?

Explain how to build satisfying personal relationships.

Paznen 11

Development of products and services .Brands.Brand awareness.Brandimage.
Brandstretching.

Hepequb BOIIPOCOB, SaI[aHI/Iﬁ " 3a1a4, BBIHOCUMBIX Ha IIPAKTHYCCKOC 3aHATHUC!
Make a list of brands you like and brands you don’t like. Explain your feelings.

Do you know any products with strong brand images?

What are the advantages and disadvantages of brand name products and generics?
Whichdoyouprefertobuy?

Paznmen 12

BasicsofMarketing.4 Ps.

Hepequb BOITPOCOB, SaI[aHI/Iﬁ " 3a1a4, BBIHOCUMBIX Ha IPAKTHUYCCKOC 3aHATHC!
What is the best marketing idea you have ever seen?

Can a poor product be made successful by clever marketing techniques?

Do you know of any unsuccessful marketing campaigns? Why did they go wrong?
How could they have been improved?

Paznen 13

Basics of market research.

Hep@quBBOHPOCOB, SaﬂaHHﬁHBaﬂaq, BBIHOCI/IMBIXHaHpaKTI/I‘leCKOCSaHSITI/Ie:

What is quantitative research?

What is qualitative research?

How do | know what kind of research is right for me?

Which methods are best for researching a new product or service and an existing
product or service?

Pasnen 14

Basics of promotion.Advertising (Developing slogans).PR.

[IepedyeHp BONpOCOB, 3a1aHUM U 33724, BBIHOCUMBIX Ha IMPAKTUYECKOE 3aHATHE:

Do you agree with the AIDA model for advertising?

Where do you see a lot of advertising?

What commercials do you like?

What can you not advertise on TV in your country?

When is it very expensive to advertise?

How do you think advertisements vary between countries?

What advertisements and promotional activities does your company or university
use?

What advertising or PR-campaigns have been held in your country?

Pasnen 15
8
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Marketingethics.PRethics.

Hepequb BOITPOCOB, BaI[aHI/Iﬁ " 3a/1a4, BBIHOCUMbIX Ha IMMPAKTHYCCKOC 3aHATUC!
Do you know of any companies that are famous for their ethical behaviour?
What do you see as the biggest ethical question facing PR professionals today?
Do you have any examples/stories/case studies that illustrate these ethical
problems or questions?

What are the theories of PR ethics?

Pa3nen 16

Tradefairsandexhibitions.

HepequL BOIIPOCOB, SallaHI/If/'I " 3a71a4, BBIHOCUMBIX Ha IIPAKTHYCCKOC 3aHATHUC!
What suggestions do you have for making the most of a trade fair visit?

Explain how to prepare presentation materials and samples.

What are the reasons why trade fairs can benefit businesses?

Pa3zmen 17

Meetings.

Hepequb BOITPOCOB, 3aI[aHI/II7I " 3a1a4, BBIHOCUMBIX Ha IPAKTHUYCCKOC 3aHATHC!
What kinds of meeting do you know?

What are the main meeting purposes?

What do you think the most important skills for someone chairing a meeting are?
Explain how to organize and facilitate meetings effectively.

Pa3nen 18

Negotiating.

IIepedyeHp BONpOCOB, 3a1aHUM U 33]a4, BBIHOCUMBIX Ha IMPAKTUYECKOE 3aHATHE:
What qualities make a good negotiator? Do you have to negotiate? Do you like
negotiating? Why/ why not?

Is every negotiation potentially a win-win one?

Do you think that making goodwill gestures is a good idea, or should you always
demand concessions in return for the concessions that you make?

Do you think people should tell the complete truth when negotiating?

Pa3znen 19

Corporateresponsibility.

HepequL BOITPOCOB, BaJIaHI/Iﬁ 1 3aJla4, BBIHOCUMbLIX Ha IMMPAKTHYCCKOC 3aHATUC!
What is corporate social responsibility (CSR)?

Who are the stakeholders?

What steps do businesses take to ensure that they are acting as responsible
members of society?

How to implement CSR?

What to remember when implementing CSR?

Why should you communicate about CSR?

What are the tools to communicate CSR activities?

How to measure the benefits of CSR?

How can further develop CSR?
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7. OCHOBHASA U JOINIOJTHUTEJIBHAS YYEBHAS JIMTEPATYPA
OcHoBHasi iuTEpaTypa

11\/(?1 ABTOp HazBanue M3marenscTBO Ton Hammaue 8 96C*

1. | M. JI. BonosukoBa | English grammar PocroB-Ha- 2016 | https://biblioclub.ru/in
E. B. for university Jony: FOxHbIi dex.php?page=book&i
MamkeneeBckast students. Part 1: benepaabHbIi d=462068
E. C. MunpkeBud | yueOHOE ocoOue | YHUBEPCHTET

2. | Apakun B. JI. [TpakTuueckas KAPO 2018 | https://biblioclub.ru/in
Kayanosa K. H. rpamMMaruka dex.php?page=book&i
N3paunesuu E. E AHTTUHCKOTO SI3bIKA d=574452

C YIPaXHCHUSAMH U
KITFOUaMH: YIeOHHUK
JIoToJIHUTEeIbHAS JINTEPATypa

11\/?1 ABTOp HazBanue UznatenscTBO l'on Hammuue B ObC*

1. | [antroxoBa [1.B. | [Ipaktukym yctHo#t | CtaBpomosb: CeBepo- | 2016 | https://biblioclub.ru/
Pemerosa U.C. peun (anrnmiickuii | KaBkasckuit index.php?page=boo

SI3BIK): yuebHoe | DenepanbHbIit k&id=459228
mocooue yauBepcuteT (CKDY)

2. | JI.II. Tlonmomsuna | AHrmiickuii s3eIk: | KemepoBo: 2007 | https://biblioclub.ru/
T. H. FOnuna yueOHoe mocodue | KemepoBckuit index.php?page=boo
E. A. KoBanenko rOCYJapCTBCHHBIH k&id=227991
O. B. Prumesa YHUBEPCUTET

KYJIETYPBI U HCKYCCTB
(KemI'VKI)

3. | Ky3neunoBa T. C. | Anrnuiickuil s3bik: | EkaTepunOypr: 2016 | https://biblioclub.ru/

yCTHasI peub: | U3narenbcTBO index.php?page=boo
MPAKTUKYM: VYpanabsckoro k&id=690091
y4eOHOe Toco0re | YHMBEPCHUTETA

1. | Jenucenko M.B. | IIpakTukym no | Kemepogo : 2006 | https://biblioclub.ru/
IOnuna T.H. rpaMMaTuKe Kemeposckuit index.php?page=boo
KoBanenko E.A. | aHrmmiickoro rOCYJapCTBEHHBIH k&id=227846
Prumesa O.B. s3bIKa:  y4eOHOE | YHHBEPCUTET

nocobue KYJIbTYpbI U HCKYCCTB
(KemI'VKI)

8. INMEPEYEHb [IPOIT'PAMMHOI'O OBECIIEYEHMUSI,
NH®OPMAIMOHHBIX CITPABOYHBIX CUCTEM U UHTEPHET -
PECYPCOB, HEOBXO/JIUMBbIX JJ151 OCBOEHUSA JUCIHUIIJINHBI

(MO YJIA)

Ne o/t WuTepHeT pecypc (aapec) Ornucanne pecypca

1. http://www.bbcworldnews.com | MupopmaimoHHO-HOBOCTHO# mopTan Oputanckoro kanaia BBC

2. http://www.economist.com AHTJIOS3bIUHBIN €KEHECIIbHBIN KYypPHA IKOHOMHUYECKOM
HaIlpaBJICHHOCTHU

3. http://www.ft.com AHTTIOs3bIYHAS eKEeHeAeIbHAs ra3eTa (PMHAHCOBOM U 9KOHOMHUYECKON
HAIpaBJICHHOCTHU

4. http://www.cambridge.org O0pas3oBaTenbHBIN HHTEPHET-PECYPC U3AaTeNbecTBa KeMOpHmKCcKoro
YHUBEPCUTETA
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https://biblioclub.ru/index.php?page=book&id=462068
https://biblioclub.ru/index.php?page=book&id=462068
https://biblioclub.ru/index.php?page=book&id=462068
https://biblioclub.ru/index.php?page=book&id=574452
https://biblioclub.ru/index.php?page=book&id=574452
https://biblioclub.ru/index.php?page=book&id=574452
https://biblioclub.ru/index.php?page=book&id=459228
https://biblioclub.ru/index.php?page=book&id=459228
https://biblioclub.ru/index.php?page=book&id=459228
https://biblioclub.ru/index.php?page=book&id=227991
https://biblioclub.ru/index.php?page=book&id=227991
https://biblioclub.ru/index.php?page=book&id=227991
https://biblioclub.ru/index.php?page=book&id=690091
https://biblioclub.ru/index.php?page=book&id=690091
https://biblioclub.ru/index.php?page=book&id=690091
https://biblioclub.ru/index.php?page=book&id=227846
https://biblioclub.ru/index.php?page=book&id=227846
https://biblioclub.ru/index.php?page=book&id=227846

PABOYAA NPOrPAMMA ONCUNMNITNHBI (MOAYNA)

9. TPEBOBAHUS K MATEPHMAJBHO-TEXHUYECKOMY 1
YYEBHO-METOJAUYECKOMY OBECIEYEHUIO JTUCIUIIINHBI
(MOJTYJIST)

VYyebHas ayauTopus sl IPOBEICHUS YUeOHbIX 3aHATUH.

12 maprt, 24 mnocaao4yHBIX MecTa, pabodee MeCTO IMpernojaBarelis, J0CKa
MapKepHasi, IEPEHOCHOE MYJIbTUMEIUIHOE 000pyAoBaHuE (MYJIbTUMEIUNHBINA
IIPOEKTOpP, HOYTOYK, 3KpaH, 2 KOJIOHKH).

[ToMelieHue 1Ji1 CaMOCTOATEIIBHOM pabOThl 00yJaArOITHUXCSI.

4 KOMIIBIOTEPHBIX CTOJNa, 4 KOMIIbIOTEpA C BO3MOKHOCTHIO MOJKIIOYEHHUS K
cetu «MHTEpHET» U 0OEecCTIeYeHUEM JOCTYIA K 3JEKTPOHHON MH(OPMAIIMOHHO-
obpazoBatensHolt cpene OYII BO «ATuCOp», HaymHuUKH — 2 IIT., JOCKa
MapKepHasi, CTONBI-MAPThI 3-X MECTHBIE — 2 IIT., CTOJIBI-IAPTHI 2-X MECTHBIE —
2 mT., 14 cTynnes, BeO-KaMepa, 2 KOJOHKH, TIEPEHOCHOM dKpaH.

10. OBPA3OBATEJIBHBIE TEXHOJIOI'N

B mpomecce 0OCBOGHHMS ~ AWUCHUIUIMHBI ~ UCHONB3YIOTCS  CIIEAYIOIINE
o0pa3zoBaTeIbHbIC TEXHOJIOTHU:

1. CranapapTHble MeTOIbI 00YYEeHUSI:

®  JICKLUY;

® [IPaKTUYECKHE 3aHATHsS, HA KOTOPbIX OOCYXJAlOTCS OCHOBHBIE
npoOJeMbl, OCBEIICHHbIE B JIEKIHMSIX U CHOPMYJIMPOBAHHBIE B JOMAIIHHUX
3aIaHUSX;

® NMCHbMEHHBIE WA YCTHBIE JOMAIIHUE 33/1aHUS;

e camocTosiTeNbHAs pabdoTa CTYAEHTOB, B KOTOPYIO BXOAMT OCBOEHHE
TEOPETUYECKOr0 MaTepuaa, OArOTOBKA K IIPAKTUYECKUM 3aHATHAM, BBIIIOJIHEHUE
yYKa3aHHBIX BbIIlI€ MUCbMEHHBIX/YCTHBIX 3aJaHuii, paboTa ¢ IUTepaTypou.

2. Meroabl 00yyeHMsT ¢ TpPUMEHeHMEM MHTEPaKTHUBHBIX ¢opm
00pa3oBaTeJbHBIX TEXHOJIOTHIA:

®  UHTEpaKTHUBHbIC JEKIUU;

®  KOMIIBIOTEPHBIE CUMYJISILIUY;

®  aHajuu3 JIEJOBBIX CUTYyallMil HA OCHOBE KEHC-METOJa M MMUTALMOHHBIX
MOJICJICH;

®  JICJIOBBIE U POJIEBBIE UTPBI;

®  KpyIJIbIE CTOJIBI;

®  [PYIIIOBBIE IUCKYCCHH U MTPOEKTHI;

®  YYyacTHE B TEJIEKOH(PEPEHIUAX.

11



